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1 Set Up A Business Facebook Page.

1. The Benefit:

Benefits of A Business Account:

Businesses use Pages to share contact information, 
post updates, share content, promote events and 
releases and connect with their Facebook audiences.

2. Insights 
Learn about your audiences behaviour by reviewing 
data in insights to enhance your strategy.



1 Set Up A Business Facebook Page.

3. Facebook Shop
Link your shop and tag your products in posts. You can 
also add a “view shop” call to action button.

4. Helpful Information
Populate your business page with information; Add 
opening times, location, directions, shop, website, call 
buttons, check ins, price range and more.



1 Set Up A Business Facebook Page.
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2 Post Regular Content

1. New Products

Product Updates:

Announce new products & features to keep your 
audience updated & engaged.



2 Post Regular Content

2. How
Use videos and pics that showcase what you offer in an 
interative way so the customer can connect and take 
the next steps to buying/contacting you.



2 Post Regular Content



2 Post Regular Content

1. What's New?

News & Industry News:

Showcase what's new in the industry to keep your 
audience updated. 

2. Get Involved
Show your expertise & build trust by sharing your 
own blog articles and posts on industry news.



2 Post Regular Content



2 Post Regular Content

1. Success Stories

News & Industry News:

Use success stories that include your brand to build 
trust and connection with your audience.
2. Humour/Fun
Laughter is a good marketing tool so don’t be afraid to 
add humour! Mix up your content by adding wit and 
fun to captions and images – engage with your 
audience.



2 Post Regular Content
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3 The Power Of Video

•Captures Attention. - For longer.
•Tells a story; showcase benefits, problem 
solving and calls to action.
• It doesn't have to be clean cut/designed 
perfectly. Short & amateur builds trust & 
connection too – real life.

Video is more powerful than ever:



3 The Power Of Video
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4 Engage

• Interact, communicate, like, share, follow, 
connect.
•Get personal, share the love to connect 
with people in a way that brings you brand 
awareness.
•Don't forget to connect in groups & 
pages with like-minded people to enhance 
connection to your brand.



4 Engage
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5 Messenger



5 Messenger

•Guaranteed readership – more personal, 
increased intent, more likely to engage.
•By-passes email, junk inboxes and automatic 
delete.
•Generates high-quality leads.

Skip the inbox meet them on their phone:



5 Messenger

•Surprise! - It's Great Guerrilla Marketing; a 
marketing tactic that uses 
surprise/unconventional interactions to 
promote/connect.

Skip the inbox meet them on their phone:
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1 Have a Great Bio

1. A great bio:

Stand out, Be Clear, Connect.

Write a compelling description of who you are and 
what you do in 150 characters, add a logo or 
picture.
2. Business pages allow you to:
Add your location, call button, email, opening 
hours, review your audience insights & add call to 
actions.



1 Have a Great Bio

3. Your Website
Add website link or create a Linktree account for 
multiple links under one URL.

4. Call To Action
Choose a contact button relevant to your business; 
contact, shop etc.



1 Have a Great Bio
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2 Post Regularly

1. What to post...
On Instagram, a post is either a picture or a video. 
The post appears in your profile and in your 
followers’ feed.

2. Instagram is best for:
Professional product shots or well-produced 
videos.



2 Post Regularly



2 Post Regularly
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2 Post Regularly
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3 Use Stories

1. What Are Stories?

Think less, Do more...

Stories let you post photos & videos that are 15s in 
length & vanish after 24 hours. Press to pause.

2. Where are they?
They can be viewed by pressing on a profile image 
that’s highlighted –at the top.



3 Use Stories



3 Use Stories

3. Layout
They are vertical and fill the screen.

4. Keep it casual
They're more casual than normal posts. Think real-
life/behind the scenes. Add personality with music, 
countdown timers, animated stickers & more.



3 Use Stories



3 Use Stories

1. What is it?

Highlight Your Business:

Story highlights let you take your past stories and 
make them a permanent part of your profile.

2. Group Them:
You can theme them into groups of relevance to 
showcase your business.



3 Use Stories



3 Use Stories

3. Be Selective:
Pick the stories that show fun, music, added effects 
and showcase the best parts of your business in a 
quick snap-shot.
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4 Try Using Reels

1. What is it?

Instagrams answer to Tik Tok

Short entertaining video clips of up to 60 
seconds where you can also add effects, music and 
filters.

2. Get Creative 
What can you show off about your brand in a 
snappy, fun and interactive way?



4 Try Using Reels

3. Think Bitesize
They're fun, you can add music, effects, filters and 
mix images or videos together for a quickfire video 
that leaves a mark whilst telling a story.



4 Try Using Reels



4 Try Using Reels
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5 Linktree

1. What is it?
Linktree allows you to add one link to your bio 
which leads to a page where you can showcase 
other links as extra call to actions.

2. What to add:
Add links to your other websites, social pages, 
shop, specific products, events, offers and more.



5 Linktree
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follow you.



Your Goal on Instagram is to get people to 
follow you.

1. Follow
2. Like 
3. Comment
4. Share





232,000 
Followers!
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1 Remarketing



Facebook Advertising



1 Remarketing

Go to the “3 Line” Menu and Click “Audiences”



1 Remarketing

Choose “Create Audience” Then “Custom Audience”



1 Remarketing

Choose “Website” then click “Next”



1 Remarketing

Choose your 
Pixel/Source and 

“All Website 
Visitors” and Set 
“Retention” to 30 
days, name the 
audience and 
click “Create 
Audience.”



1 Remarketing

Your new audience will now show in the audiences list



1 Remarketing

Go to edit your Ad Set and add the new audience 
under “Custom Audiences”.
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2 Lookalike Audiences

In the audiences pane, click “Create Audience” 
and “Lookalike Audience”



2 Lookalike Audiences

Select your source 
audience (eg. the 
one we created in 
part 2), a location 
(this isn't always 
required) and an 

audience size, then 
click “Create 
Audience”.



2 Lookalike Audiences

You will now see the lookalike audience in 
your list of audiences



2 Lookalike Audiences

Go to edit your Ad Set and add the new audience 
under “Custom Audiences”.
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