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Part 1



Email Marketing

Email Marketing is 
Still the ‘Killer App’ 

of Internet 
Marketing



•Drive readers to a sales page
•Drive Readers to a Phone call
•Drive readers to a blog or content
•Drive readers to a Video

What Can You Do With Email?
Email Marketing



•Start a conversation – Get Readers to 
Reply
•Drive readers to a Webinar
•Build relationships with interesting 
content

What Can You Do With Email?
Email Marketing
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•Open rates are a challenge because most emails 
we get from businesses are boring
• If you produce emails that look like everybody 
else’s, you won’t break through that barrier
•Emails to your Customers should look exactly 
like the emails you send to the people you know

It Should Look and Feel Personal, Not Corporate
Keep It Personal



Keep It Personal

THIS DOES 
NOT WORK!



Keep It Personal

The Most 
Successful 
Internet Marketer 
in the world –
generated $1 
Billion in revenue



Keep It Personal



Keep It Personal
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•They should come from the same person
•Name in ‘From’ Line 
• Include personal and family material

Emails Should Come From Individuals, 
Not Companies



Emails Should Come From Individuals, 
Not Companies
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•Mary the radio listener
•Use ‘You’
•Don’t use words or phrases you wouldn’t 
write to someone you know

Write to Only One Person
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•You are not sending enough emails
•Why do I send so many emails?
•3 Emails per week does not feel like 3 
Emails per week
•Train your customers
• If in doubt – get permission

Send More Emails!



•Mix and Match
•Transition if you’re not sending any at the 
moment
•Minimum: 2 per week
•Maximum: We don’t know
•Daily Emails

Send More Emails!
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•Only Email 90 or 180 Day Engaged
•Remove non Engaged
•Remove Hard Bounces
•Offer easy Unsubscribe

Best Practice:
Keep Your Email List Clean
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If you’re not getting 
unsubscribes, you’re not 
sending enough Emails.

GOLDEN RULE:
Don’t Obsess About Unsubscribes
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•You don’t want to send manual emails
•An autoresponder allows you to send 
them automatically

Autoresponders



• They signed up for 
Free info
• They were driven to a 

page with the info

How They Work:
Autoresponders

During this Seminar, 
people have been arriving 
at my landing pages 



• They were sent a 
confirmation email
• I’ve also had email 

sequences going out to 
existing customers and 
leads

How They Work:
Autoresponders



• This is all happening on 
automatic pilot

How They Work:
Autoresponders



•Your email will start with ‘Dear Jon’ or 
‘Dear Susan’
•You can personalise the headline
•Unsubscribe option

Autoresponders Let You Personalise Emails
Autoresponders



• If you use a third-party company, they go 
through an accreditation process
• If you send emails from your own server, you 
have to get accredited or your emails won’t be 
delivered
•Small and medium-sized businesses should use 
one of the third-party companies 

Autoresponder Companies
Autoresponders



•Other offsite autoresponder companies:
•www.AWeber.com
•www.ConstantContact.com
•www.mailchimp.com
•www.hubspot.com

Autoresponder Companies
Autoresponders
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•The unsophisticated marketer thinks
in terms of websites.
•The sophisticated marketer thinks

in terms of media and TV.

The Power of Online Video

The addition of video to a page with no 
video can increase conversions and sales 
by 50% to 200%+.



The Power of Online Video
Video Options

•You
•Video Production



The Power of Online Video
Video Options

•Graphics and Video if available
•2-3 Minutes
•Scripted
•Professional Voiceover

The Best Option:



The Power of Online Video
Video Options

•Graphics and Video if available
•2-3 Minutes
•Scripted
•Professional Voiceover

The Best Option:



The Power of Online Video



The Power of Online Video
Video Success Template:

•Captivating opening statement
•What do you want them to do?
•WIIFM: What’s in it for me?
•Bullet points
•Repeated Calls to Action



for Profitable 
Online Video:



Chris’ 7 Tips for Profitable Online Video:

1. Belief and intent
2. Be yourself
3. A conversation with one person
4. Problem – Solution
5. Unique environment
6. Repeated sale
7. Bonuses



The Power of Online Video
Where To Use Your Online Video

•Home Page
•Website
•Facebook
• Instagram



The Power of Online Video
Where To Use Your Online Video

•YouTube
•YouTube Remarketing and Video Ads
•Email



The Power of Online Video
Video Upsells

•Your ‘thank you’ 
page is the only 
place you ever get to 
communicate with 
ALL of your 
customers



The Power of Online Video
Testimonials



The Power of Online Video
Software for Creating Slides and Editing Video:

•PowerPoint - for presentations
•Camtasia - for recording your screen 
and editing
•Adobe After Effects - for professional editing 
(expensive, steep learning curve)

PC:



The Power of Online Video
Software for Creating Slides and Editing Video:

•Keynote - for presentations
•ScreenFlow - for recording your screen 
and editing
•Adobe After Effects - for professional editing 
(expensive, steep learning curve)

Mac:



The Power of Online Video
Support:

•www.Fiverr.com - cheap designers, 
voiceovers
•www.upwork.com - designers
•www.peopleperhour.com - designers



The Power of Online Video
Mics, Cameras, Tripods and Lighting:

•Camera: iPhone, iPad or any Smartphone
•Mic: Wired lapel: Rode Smartlav+ Microphone 
for Smartphone 
•Desktop Mic: Yeti Blue Microphone 
•Desktop Tripod: Joby GripTight GorillaPod Stand 
for Smartphones

Basic Setup:



The Power of Online Video
Mics, Cameras, Tripods and Lighting:

•Camera: iPhone or iPad or Canon 600D SLR
•Backdrop: White 8x16 
•Lighting: 2 x Continuous Lighting SoftBox lamps 
•Mic: Wireless Sennheiser Lapel mic

Professional Setup:



The Power of Online Video
Mics, Cameras, Tripods and Lighting:

•Tripods
Professional Setup:

•For iPhone/Smartphones: Joby GripTight
GorillaPod Stand for Smartphones 
•For Canon 600D: Invero Professional Heavy 
Duty Tripod



The Power of Online Video
Captions:

•Put Captions On Your Videos.
•We use www.rev.com
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Conversion Rate Optimisation

HOW?

TESTING



Conversion Rate Optimisation

Two Types of Test:

1. Global Test
2. Detail Test



Conversion Rate Optimisation
Global Test

VS



Conversion Rate Optimisation
Detail Test

VS



Conversion Rate Optimisation
Two Ways To Split Test

•Measure Current Results/Conversion Rate
•Change to new page
•Run the new page until you’ve had 50 to 100 
conversions and see which worked best

1) Ongoing Test



Conversion Rate Optimisation
Two Ways To Split Test

•Put both pages into Google Optimize
•The system alternates which page is served
• It measures the results of both pages and 
chooses the winner

2) A/B Split Test



Conversion Rate Optimisation – A/B Split Test

Google Optimise Test Screen, showing current 
performance of the variants



Conversion Rate Optimisation – A/B Split Test

Google Optimize Test Screen, showing the winner 
of the test




