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Google Ads - What is it?

Google home security systems X \.!; Q

Q Al Q Shopping [&) Images () Videos @ News : More Tools

About 4,910,000,000 results (1.35 seconds)

Ad - https://www.simplisafe.co.uk/ ¥ 0800 456 1789

Home Security Systems - SimpliSafe™

Our Sale Now On Is Now On. Get Up To 45% Off & A Free Siren.
JJ 4k Rating for simplisafe.co.uk: 4.6 - 844 reviews

Deal: Up to 45% off & A Free Siren

Sale Now On Build Your System
Get Up To 45% Off Security Systems Create Your Own Custom Home
& A Free Siren In Our Sale! Security System To Suit Your Needs.

Ad - https://www.verisure.co.uk/ ¥

Verisure™ Home Security Alarms - No.1 Alarm Company in Europe

The most complete alarm system to watch over your loved ones. No.1 Alarm Systems for...
Smart Alarm Systems - Get Your Free Quote - Business Alarm System

B Get quote - Alarm installation in 24 hours

Ad - https://www.security-assured.co.uk/home-security/alarm v
Best Wireless Burglar Alarm - The UK's #1 Home Security Kit

Monitored smart home security system | Home installation included with every purchase. A...

Ad - https://www.adt.co.uk/ ~

ADT® Home Security - Monitoring & Maintenance
Our Home Security Systems Are Monitored 24/7/365. Protect Your Home!

https://www.pcmag.com ... » Home Security

The Best Smart Home Security Systems for 2022 | PCMag ﬂ
The Best Smart Home Security Systems for 2022 ; Best Customer Service. ADT i
Command Image - ADT Command ; Best for Home Automation. Vivint Smart Home -

Vivint Smart ...

SimpliSafe Home Security - Frontpoint Home Security - Outdoor Security Camera



Mind Share
Attraction Marketing
Local Domination

SEO is Dead

1.

2

3

4. Automated Customer Acquisition
5

6. Rewards Smart Entrepreneurs



Google Search, Remarketing, In Market,
Custom Intent, Google Shopping, Discovery
Campaigns, Al Bidding

You need a Partner

Today we're going to focus on Google Search
Mastery
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10 Essential
Strategies for
Google Search

Mastery
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Separate Keywords, Ads
and Landing Pages



Example: Sofa Store - Sells sofas, including
Recliner Sofas

Most Advertisers Google Search Mastery
Keyword: Sofa Keyword: Recliner Sofa
General Sofa Ad Ad that specifically
Sofas Home Page references Recliner Sofas

Recliner Sofas landing page



1 Separate Keywords, Ads and Landing Pages

= 4 GoogleAds TN i s

n s campakn @ Ad groups do not have any beywords X

Droatviem ® Erabled Status Elglble  Type Search Sudpat: £300 00vday CptimeEason sccor O TE T~ WOTeDEars v -
Recormmendatons Ad Groups Cymtom v ¢ »
leaights — . -
: ° Y Ad group status Al enabled, Ad groog name comains comer Viemal ADD FATER Q — m u ! “a . ~
= Ad groups
] e Ad graup Sutus Ad graup type Imge CTR Cost + Clicka Arg. CPC
Ad groups
0O e Locsl Area Corrwr sols h Higkke Sandard 15861 5088 Mrss 5 0108
Aucthion insghts
[ e Local Arey Comey chaap cormer 5o begs Blighke Sandard 1483 465% £75 80 " £1.10
' Ads & extensions
[ I @ Loc Ared Comey Iather +Comer+ sofa+b eds Bighlke Sandard 1.313 493% £E 3 65 £105
¢ Landing pages
O e Lecal Arva Corrwr joomer sofas g Sandard 425 15188 £60 34 A £1.04
v Keywords
O e Locad Arwa Corrwr laather cotrer solas Btk Sandard rn 166)% Qo0 12 (084
' Audences
[] e Loc Ared Comey settoe Bghke Sandard 65 1077% £612 7 fne?
' Demographks
[] e Local Arey Corry comer 50128 ub Bghblke Saandard 20 10.09% 28 2 £1.20
Settings
0O e Locsd Arwa Corrwr comer sofas for sake tigh Sandard 2 100 02% (25 2 02
= Lless
0O e Lecsd wes comer sofas Comwer Solfa g Zandard Q o0 Q
¢ Lecations -
L] e Lo Area Comy beather+ Comers sofas+ sakes Bghk srandard 0 - £ 0 -
¢ Ad schodul -
Total: Fitered ad grouge D 15,087 602% £1.200 %) 118 £1.05
Devices
v Toted Carmpagn 3 nsean ans £10,725 08 10420 (s}

Advanced bid ad)




= 4 GoogleAds

Display Intent

Displa

Dover 2018

‘recliner chairs"

‘recliner”

[leather recliner chair]

[recliner chairs]

[sofa]

+cheap +sofas

+leather +recliner +chair

+recliner +armchairs

+recliner +chairs

+reclining +sofas

+sofa +furniture

Overview
Recommendations
Insights

» Ads & extensions

» Landing pages

~ Keywords
Search Keywords
Negative Keywords
Search Terms
Auction insights

» Audiences

» Demographics

Settings

= Less

Devices

Change history

1 Separate Keywords, Ads and Landing Pages

All campaig... > er20.. > Q u \ * 0 ‘! .
v Local Area Corner sofa SEARCH  REPORTS  TooLs  SeITNGSE 5
@ Enabled Status: Eligible Type: Standard More details v
Search Keywords Custom v < >
G Y Keyword status: All enabled ADD FILTER O\ = m m ! e E
SEARCH ~ SEGMENT  COLUMNS REPORTS DOWNLOAD  EXPAND  MORE
D @ Keyword Status Match type Policy details Final URL Impr. CTR Cost N Clncks _Cgpyﬂn"a‘t‘e_ 99
D ® +corner +sofa He Broad match Eligible - 4260 3.99% £174.45 170 0.00%
D ® +corner +sofas Eligible Broad match Eligible - 2962 5.00% £154.03 148 0.01%
D @ “corner sofas” Eligible Phrase match Eligible - 2,709 5.09% £146.02 138 0.01%
D @ [small corner sofa) Eligible Exact match Eligible - 15 13.01% £55.63 54 0.00%
D [ ] [corner sofa sale] Eligible Exact match Eligible - 145 31.72% £49.33 46 0.00%
D [ ] [L shaped sofa] Eligible Exact match Eligible - 207 16.91% £38.99 35 0.00%
D [ ] [large comner sofa] Eligible Exact match Eligible - 210 15.71% £34.62 33 0.00%
D @ +argos +sofas Eligible Broad match Eligible - 205 15.61% £34.92 32 0.00%
D [ ] +corner +suites Eligible Broad match Eligible - 210 14.76% £22.97 31 0.00%
D [ ) +leather +corner +sofa Eligible Broad match Eligible - 866 3.12% £26.17 27 0.00%
Total: All enabled keywords @ 15,661 5.96% £975.33 933 0.00%
N Total: Ad group @ 15,661 5.96% £975.33 933 0.00%



1 Separate Keywords, Ads and Landing Pages

Overview

® Enabled

Recommendations Ads

Status: Eligible Type: Standard More details wv

~ Ads & extensions 6 P

Ad status: Enabled ADD FILTER

Ads
O e Ad Status Ad strength Ad type |
Extensions
Corner Sofas Massive Savings | In Stock
. Immediate Delivery | Quality Corner sofas fr...
* Landing pages 0 e suite-world.co.uk/corner_sofas/corner_sofas Eligible Good Responsive
Massive Savings On Corner Sofas with Free 9 search ad
Delivery & Disposal 0% Finance. Quality Leathe...
* Keywords View assets details
Audience Corner Sofas Massive Savings | Free Delivery,
Free Disposal | Mega Deals On Corner Sofas UK
D & suite-world.co.uk/corner_sofas/corner_sofas Eligible - E;panded text
Settings Massive Savings On Corner Sofas with Free
Delivery & Disposal 0% Finance
Devices Corner Sofas Massive Savings | Free Delivery,
Free Disposal | In Stock Immediate Delivery
. e i Expanded text
Change history D & suite-world.co.uk/corner_sofas/corner_sofas Eligible ad

Massive Savings On Corner Sofas with Free
Delivery & Disposal 0% Finance



1 Separate Keywords, Ads and Landing Pages

Google Ads

- Local Area Comer sofa

Nt OO
e
Overviem ® Erabied Status Elglble  Type Standard More detals v
Recommandatons Landing pages tom 15 Jan - 11 Feby 2021 < >
lraights We resan tha right 1o direct HTTP clicks 1o HTTPS on occasion. Lo mom
¢ Ads £ exensions -
Y ADD FILTER = m L4 "
* Landing psges
Mibie spoeet Mabsbe-friendh Vald AP ¢l - o
D Langing page o _.,: " . ._h_‘("":\ x r‘;_‘: & Clicks Impr cIR Avg CIC Cast
Landing pages
Nips WW S Ee-word 0o U proguct Iy _Sutesy
’ wie 100% L] 0047 sms €103 cALs
Epandedindng Ty conundediundin pages : : :
pages
MIDS Warw S Re-workd, 0o Uk proguct ey _Sute
' Keywords - savemdusLasmiiay o 1o 100% - 00 6614 a54% €106 £31683
View cxpanded landing poges
' Audences p.
Total Lasding pages () 910 1008 - 54 15 Ams €104 c'esa2
* Pemographkcs o
Tosat Ad growp D 10 100% - 33 15661 596% £1406 €953
Setungs
1-2082
- Lexa
Devices
Change hanery
Repzeting 1 nal carned oul 1 real me. Time 2ore for all dates snd bmesx (CMT) Unted Krgsiom Time. Learn mone

Some imeeicey may be proaded through thirs-parnty intsrmedan e

You'll mee Medhs lating Cosnal IMRC) acoreditation soted in the colums hesser's Sover Sec! for sccredied meincs

© Geogde
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Responsive Search Ads



2 Responsive Ads

Google

martgage advisor

Q Al Q Maps @ News [Z) Images

About 1,060,000,000 results (0.98 seconds)

Showing results for mortgage advisor
Search instead for martgage advisor

Ad - https://www.trussle.com/mortgageadviser ~

(¥) Videos : More Tools

Rated 4.8/5 on Trustpilot - Online Mortgage Adviser - trussle.com

Expert Mortgage Advice With No Broker Fees. Apply Online. We Take Care of the Rest. Free
Mortgage Advice in 24 Hours and a Decision in 5 Days; Or We'll Pay You £100. Expert
Mortgage Broker. No Obligation. Free Expert Advice. We Search 12,000 Deals.

Variable Rate Mortgages
How Variable Rate Mortgages Work
and How to Find the Best Deals.

Interest Only Mortgages
How Interest Only Mortgages Work
and How to Find the Best Deals.

Self Employed Mortgages
How to Get a Mortgage or Remortgage
and How Much You Can Borrow.

2 Year Fixed Mortgages
How 2 Year Fixed Mortgages Work and
How to Find the Best Deals.



Up to 15 Headlines (30 Characters long)
Up to 4 Descriptions (90 Characters long)



Al prous “Ndnwr chals”

[red

Creatng one reaponzive search 32 can give you better perfarmarce than mekiple teat ads

< > Aadmae haatioes 10 norease pour chances for better pariormance

VLD PRGN Seaich 05 you e
GOoghe COMDNOS Them mis a5

Findd URL O

INTID 8 0 e 00 4 1 GO LR R0 Bt TN C Onerey Touodt « ook rsr S 20 Cn

Display path <0
At workt 00 b ) e Chaw

Headlines 1911500

Samvords rechrsy NS, TRsEN T O 00V SOpNNIng TlrTss

e

MO0 P dboes ad deacngdions wnd

! Feeloat Chain

~ Forogtimel ad performance . 1achade theae Deywonth ie your headh nes

@ ethrsr s TN WSO 100N YODRS N YOes

Zala Half Pree Fram £239

Wares Sigowat Nechaer Chan

Pt Deliry O Crdins £3790

vaer Cries Tty

Rechrer Chawe In ket

Mote 1tean

Use copancied texd ads inatend

‘ Add more besclizes Vien idens

/ Ad sarongth O @ 1rchide poouiar beywniss i yoer head s View oeas

Oood . Nube your baasdhoer mase urigue  VWen idenn

‘ Nabs your descrigtions masw undgue  Vien Kdeas

Proview < > 1 0 O Howves ol

M v sute v oo duec iring_ chae

Recliiner Chairs For Sale | Free Delivery, Free
Dsposzal | Recliner Chairs In Kent

Elogart & Comiortable Charrs Avadab e AL Affordal e
Prices wneres Free Credit Ootions. Hall Price Fabec &
Leathar Rociner Sofas & Chars Froe Dadvery & Disposal
Lo-2-Boy Sofas

Sofa 8ads From Only £399

0% Interest Froe Finance

Chars Centre

L Cell 01304242422

s preven 3k oo polental achh soaered d sarg pout sasets Nt sl corbmeices v 3%Ar. Aot can be

*hren oy order, 50 ek anre Thad ey reads serae incrde sy 20 o corrbmaben, et dart wolebe o

prabuies erlocel law Somre shoelonrn) iy 500 ceear by semre lorels. Yed vehs sere cetlem lesd agpeers

18 YOUF 30 Loaw) rhare




2 Responsive Ads

N :
X 4 Google Ads = New responsive search ad Q @ & RS'“ ® 4

Reports Tools and
settings

Help Notifications

& Add more headlines View ideas

O Ad strength ® & Include popular keywords in your headlines View ideas

< > Add more headlines to increase your chances for better performance
Good Q Make your headlines more unique View ideas

Q Make your descriptions more unique View ideas

24/30 Preview < > 1 D [ Highlightad Gl
Interest Free Credit

20/30
Shop Online Today le)

17/30

In Stock Immediate Delivery
Ad - www.suite-world.co.uk/reclining_chair

27/30
Free Delivery, Free Disposal Order Online Today | Kents Biggest Recliner
28/30 Chairs | Lots Of Stock & Free Delivery
Lots Of Stock & Free Delivery
= Explore a Wide Range Of Fabulously Comfortable Chairs
5 29480 Available At Great Prices. Find Furniture From Top Brands
New headline
Like Alstons, Sherborne, La-Z-Boy and More.
0/30
+ HEADLINE
La-Z-Boy Sofas
Descriptions 4/4 @ View ideas Sofa Beds From Only £399
Half Price Fabric & Leather Recliner Sofas & Chairs Free Delivery & Disposal 0% Interest Free Finance
76 /90 Chairs Centre
Elegant & Comfortable Chairs Available At Affordable Prices. Interest Free
Credit Options.
¥, Call 01304242422
90/90
Find Furniture From Top Brands Like Alstons, Sherborne, La-Z-Boy and More.
74/90 This preview shows potential ads assembled using your assets. Not all combinations are shown. Assets can be
E’r‘i’::I:Sre a Wide Range Of Fabulously Comfortable Chairs Available At Great shown in any order, so make sure that they make sense individually or in combination, and don't violate our
: policies or local law. Some shortening may also occur in some formats. You can make sure certain text appears

80/90 in your ad. Learn more

v Ad URL options

Extensions

Get up to 15% higher click through rate by showing additional information on your ads. Extensions that you add or edit will be applied at the campaign or ad group level.



Ad Extensions

4 Google Ads

campaKns

Jsplay campakgns

aTONDtE

why biltosis

SHSIN X

.

‘

-

-

Supgese

S #  Extensions
Aecommendations
Campaigrs

Ad groups

Ads & extensons
Ads

Extensiors

Videos

Landing pagas
Koywords
Audiences
Cemographics
Placemanta

Settings

Devices

Lecations .

All campaigns

Sitelink extension

Callout extension

Structured snippet extension
Call extengion

Lead form extensson 5™
Location extension
Alfkate location extension
Price extension

App extension

Promotion extension

Qa m %

AR

pCaTE roas

SITTANS
AN L

C @ A

Download e Google Ads mobite app @ Require 2.Step Verincation for @l your account's wsers x

ps
we 77 Free

15 L0 grow your
1 the Recession

79.3K

mpressions

1.69K

Clicks

Grow your Business

Markatng Flan

Smal Business

Entreprensur Success

Makaing Strategy

B2E Markating

Dignal Markating

Grow Your Business

Enreprencwr Suotess

Smal Buaineas

2%

CIH

Marketng |deas

Chts Cardell

Digiral Markaang

Marketing Plan

Markerng Suategy

Chns Cardall B2E Marating

Wat

FINBAALY

B stow coiows

6 campaigns

Lreded ¥

E  Addsiedinks 10 your ads

Your ads in 3 campaigns aren't as
prominent as they could be if you
used sitedinks

See wiy 1hs 1 recommended for you

VIEW



Ad Extensions

4 Google Ads . All campaigns QA B \ ¥ | c @ &

EANZH st Toas TG
Download e Google Ads mobie app @ Require 2.Step Verincation for @l your account's wsers x
z -
oevew A Extensions R cuvton

PR wal

Al camppes

campanns Aecommendations

B stow ceeiewe

+ Campaigrs
» Ad groups Sitelink > 79.3K 1.69K 2% 6 campaigns
FrONOTE Impressions Clicks CTH Added ©
» Ads & extensons Prisrs ‘
o Grow your Business Marketing Ides & Addsneinks to your ads
Ad  wawcsedulmeda comMarketing
2 i Your ads in 3 campaigns arent as
Extensiors Marketing | 77 Essential Tips Marketng Plan  Ciwis Casdsll proeninent as they could be if you
used sielinks
v Videos f you're 8 business owner, get these 77 Free Smal Business
Marketing Tips. Essential strategies to grow your sae why this Is secommended for you
+ Landing pagas business and protect yoursed from the Recession Entropranaer Succass
VIEW
» Keywords Small Business
y Marketng Strategy Digrtal Marketng
Digral Marketing
+ Audiences

B28 Marketing Marketing Plan
Markeling Strategy

-

Cemographics
Ry Digital Marketing
Marketing ideas

-

Placemanta
Grow Your Buaneas
Show lnks w0 specfic pages of pour webslie

Settings
Entreprensur Success

SUDJese(

Smal Business Marketrg Steategy
Duvices

Chvis Cardell B2B Marketing

Lecations .




2 Ad Extensions

Callout >

Preview

Ad - suite-world.co.uk/corner_sofas/corner_sofas ()

Corner Sofas Massive Savings | Free
Delivery, Free Disposal

Massive Savings On Corner Sofas with Free Delivery &
Disposal 0% Finance We're Open. It's Business as
Usual. Huge Range of Sofas. Free Delivery & Disposal.

Show descriptive text (e.g. "Free delivery")

111 11 10%
Impressi... v  Clicks « CTR =
It's Business as Usual We're Open

Free Delivery & Disposal

4 extensions

Campaign
Added to

Huge Range of Sofas




2 Ad Extensions

99 6 6% Campaign
Call > Impressi.. v  Clicks = CTR = Added to

Preview

v, 01304242422
Ad - suite-world.co.uk/corner_sofas/corner_sofas 1]

. . 1 extension
Corner Sofas Massive Savings | Free '

Delivery, Free Disposal

Massive Savings On Corner Sofas with Free Delivery &
Disposal 0% Finance

L. Call 01304242422

Encourage calls to your business




2 Ad Extensions

. 81 6 7% Campaign
Location > , , P
Impressi... v  Clicks « CTR = Added to
Preview
Q@ 9-11 London Road
Ad - www.example.com a

Headline 1 | Headline 2

Description 1

v 2.9 mi - Dover - 9-11 London Road ‘o

Show business information (e.g. address, opening hours)




Use the keywords in the headline

Make sure the headline grabs attention
Use the keyword in the main copy
Benefits - not Features

The purpose is getting them to click - not
selling your product/service
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Keywords




4 Google Ads

All campaigns

Search campaigns

Display campaigns

Video campaigns

Smart campaigns

Discovery campaigns

Enabled, Paused, and
Removed

m Global Search

Cardell M.. > CardellMCCO03-.. >

You Tube

Overview

Recommendations

» Ad groups

v Ads & extensions

Ads

Extensions

» Landing pages

» Keywords

» Audiences

» Demographics

Settings

— Less

» Locations

» Ad schedule

Devices

Advanced bid adj.

All campaigns > Search campaigns >

v Global Search

@ Enabled Status:
Ads

6 Y Adstatus:
O e Ad

Total: All enabled ads @

Social Mes
To Get Mo
cardellmer
D [ ] If you are i
O e
O e
O e

=] PLANNING

Performance Planner
Keyx@rd Planner
Reach Planner

Ad Preview and Diagn

AV Iy v e v

https://ads.google.com/aw/keywordplanner/home?ocid=308224737&__u=1393408466&__c=4592472121&authuser=5

|E3 SHARED LIBRARY

Audience manager
Bid strategies
Negative keyword lists
Shared budgets
Location groups

Placement exclusion lists

Q m ¥\ ®

SEARCH

If@ BULKACTIONS

All bulk actions
Rules
Scripts

Uploads

Y—— Tau

REPORTS

- SETTINGS &
ToQ® BILLING

MEASUREMENT

Conversions
Google Analytics
Attribution

Lift measurement

9, MORE TOOLS

Business data
Policy manager

Google Merchant Center

Conversiont



3 Keywords

¢ 4 Google Ads Keyword Planner Qa @ R c O o

Reports Teols and Refresh Help Notifications
settings

Select an active account

Suite World #*

=

Discover new keywords Get search volume and forecasts
Get keyword ideas that can help you reach people Get search volume and other historical metrics,
interested in your product or service plus forecasts for how they could perform
PLANS CREATED BY YOU PLANS SHARED WITH YOU
Y ADD FILTER m
COLUMNS
Plan Status Last modified Forecast period

Find new keyword ideas, get search volumes and create a plan

How to use Keyword Planner # New feature announcements




3 Keywords

¢« 4 GoogleAds  veutbe o : Keyword Planner Q. o '\ 0 C @ &

BILUNG

Download the Google Ads mobile app @ Require 2-Step Verification for all your account's users X

&

Select an active account
You Tube #*

Discover new keywords

START WITH KEYWORDS START WITH A WEBSITE

Enger products or services closely related to your business . ) .
Try not to be too specific or general. For example, "meal

o . . . delivery” is better than "meals” for a food delivery
Try "'meal delivery” or "leather boots business
@ English (default) @ United Kingdom Learn more

Enter a domain to use as a filter
G hupsy/

Using your site will filter out services, products, or
brands that you don't offer



3 Keywords

Cardell M... Cardell MCC 03 - ..
& 4 GoogleAds | vouTube : Keyword Planner Q. m A %

SETTINGS &
BILLING

Download the Google Ads mobile app @ Require 2-Step Verification for all your account's users X

SEARCH REPORTS TOOLS

Select an active account

You Tube #*

Discover new keywords X

START WITH KEYWORDS START WITH A WEBSITE

Enter products or services closely related to your business . .
Try not to be too specific or general. For example, "meal

] delivery" is better than "meals” for a food delivery
WIS < ) + Add another keyword business

@ English (default) @ United Kingdom Learn more

Enter a domain to use as a filter

G  https/ Using your site will filter out services, products, or
brands that you don't offer

GET RESULTS



3 Keywords

Google Ads

Keyword ideas

Grouped ideas

Plan cverview

Ad gronps

Keynords

Locsons

Keyword plan

¥ Download the Google Ads motile ipp @ Require 2-Step Verfcation for ol your acCoWR's wsers X

4 deas settings O Locations: Unted Kingdom Language English Searchnetworks: Google  UNSTZ2omthe Jan = Dec 2020wy
Q med delivery DOWNLOAD KEYWORD IDEAS
Broaden your search: 4+ healthy food defivery + #resh food deftvery 4+ best food delwery + meal service + delivery 4+ meal Wits + gocery delivery
~; ] BETA x
- Refine keywords
= Total <= Mabila EXPAND ALL
800«
Brand or Non-Brand 1=
Nor-fands, helofwesh del very near me, wh
0%
Diat >
vegeianan wegan ow carhh pels low corw
0 Meal
Jan Fet Mar boe My Jun Ju g Sep Oct Now Dec seQuIAGiEN Mmedl, vegan meal ¥
Y wchode adulidess  ADD FILTER 844 keyword ideas available mn ~ Others ) . v
: e KR servioes, Uk medls for the elderty, 2020, ¢

oyword @ | 1 L
D X by <+ Avg monthly searchez Competition Ad mpresmon share Top of page bid (lom Top of page &éd [igh Accourt status

relevance) nnge) range)

Kirpwoscks you proaded
[ mest delnery

se0 A non - £0.78 £3a4

Keyword deas

B GIVE FEEDBACK



3 Keywords

GoogleAds  Keyword plan

¥ Download the Google Ads motile ipp @ Require 2-Step Verfcation Tor ol your acCOW®'s wsers X
Keyword ideas © deascettings O Locations Unted ¥irgdom Language Enghish Search networks: Google  TINSETZIOMNS -_— Ty

Grouped ideas Q meal delivery DOWNLOAD KEYWORD IDEAS

Plan cverview

Broaden your search: 4+ healthy food defivery + #resh food deftvery 4+ best food delwery + meal service + delivery 4+ meal Wits + gocery delivery

Ad groups
Keywords Y cExchadukideas ADD FILTER 844 keyword id vailal n ~
SXChCS ) e o YWOro 10285 avanaine
counms Refine keywords "™ X
Locatons
Keywoed (by - g L Top of page bid [low Top of page bid (hgh ~ o EXPAND ALL
D relweance) + Awp. monthly searches  Competition Ad impeession share ange) rasge) AOCOUNt status .
Brand or Non-Brand
Km‘)'d ees Nor-fands, helofwesh del very near me, wh ¥
[0 hetotresn menu 6600 \ A~ Low - £141 £257
Diat >
vegeianan wegan ow carhh pels low corw
[0 hedofresh meaks 4B N Low - £0.60 £1.8
Meal v
[ mesl delvery sarvices aso N\ High - £0.80 £298 vegutanien medl, segan meel
[ freshiy meais WA S Medum - £0.57 £7.08 Others N
KR sevvioes, vk medls fort
[0 bestmwal dokwery o @ N — Hgn - 040 554
[ med prep senvices 1.000 _\_F_/V High - £0.54 £1.45
D mesd prep delavry 4400 \\/\/\ Hgh - 0os? £1.908
[ besttood debvery == w0 N_~ Medum - £0.53 €402
B GIVE FEEDBACK
[ frosh food dedaves senn N Hih = P 50 £42 95



3 Keywords - Matching Options

Search keywords

C+

Keyword status: Enabled ADD Fl|

advertising

Keyword Match type
O ;%i:?tei;in . Phrase match
O [alZIavr::teirsing] Exact match
O aanne Broad match



3 Keywords

Match
Types

Broad match

Ads may show on searches
that relate to your keyword.

_ lawn aeration prices Q

Notation for inputting keywords:
keyword

Loose matching

Phrase match

Ads may show on
searches that include the

meaning of your keyword.

lawn mowing service near me Q ]

I hire company to mow lawn Q

| landscaping service to cut grass (L |

Notation for inputting keywords:
“keyword”

Moderate matching

grass cutting service Q.

O
Tight matching



| —

Conversion
Tracking




You can’t improve something you can't
measure

Google can't use it's Al and Machine
Learning if it can’t track the right
conversions

Choose your Conversion Goals wisely. Sale
or phone call or enquiry. Ideally no more
than two.



4 Conversion Tracking

O e Campaign Budget Bid strategy type  Status Campaign type L Cost Impr. | i ! r;n . Avg.cost  Conversions  Cost/ conv. Conv. rate Search;:n;:
0 [ search-Brand A$26.00/day [ bl O Most ads disapproved Search A$6,451.15 126,020 oo 5.57% A$0.92 321.57 A$20.06 4.58% <10%
Calls from ads - - - - - 6.00 - - -
CM - Click To Email = = = - = 9.40 - - =
CM - Contact Form - - - - - 259.82 - - -

CM - Website Call
Tracking 19.67

Transactions 2 = = N 26.68 - - -



4 Conversion Tracking

Optimiza Campaign . Interaction Cost/
D ® Campaign Budget Status s | type Impr.  Interactions rate Avg. cost Cost J, Conver conv. Conv. rate
218,240
: _ clicks,
Total: Campaigns @ 6,511,904 \ngagements, 3.35% £0.29 £62,339.78 1,433.79 £43.45 0.66%
views
Double Tape,
Orafol, Expanding . 39,059
O e EY o Techniflex £160.00/day [ Limited by search volume 84.3%  Search 649,745 clicks 6.01% £1.20  £46,985.84 1,174.70 £40.00 3.01%
(CM)
gaa:al Event - Response _ _ _ _ _ 98.60 _ _
CM - Calls from Ads / - - - - - 113.70 - o
CM - Calls from Website - - - - - 580.40 - -



Bidding Options
Including CPA



Pay per click, the original model, lets you choose
how much to pay for a click.

Cost per action is paying Google for a conversion -
regardless of the cost per click. Eg you might pay
Google £25 for each sale of a product, or $5 every
time someone phones you or fills out a form. This

is very powerful and scalable because you're paying
Google for results.



In addition, Cost per action bidding taps into the
power of Google’s Artificial Intelligence and
Machine Learning, allowing it to learn who
converts best and how to get you the most
amount of customers at the cost that works for

you.



Maximise Conversions - Google will get you
the most conversions it can for your budget

Target CPA. You set the maximum you want
to pay for a conversion and Google will get
you conversions at that price



Bidding Back to previous bidding options

Automated bid strategies
Maximize clicks »nal)
Maximize conversions

Maximize conversion value

Target impression share

Manual bid strategies

Manual CPC [

Start and end dates otarvuatc: wiay zo; zuty  criaualf Not set

v Additional settings



Bidding Back to previous bidding options

Maximize conversions v

Set a target cost per action (optional)

Use a portfolio strategy




Bidding

Back to previous bidding options

Maximize conversions v

Set a target cost per action (optional)

Target CPA @
£ 10.00

Your recommended target CPA is £33.00 based on your past
average cost per conversion in this campaign

Use a portfolio strategy




We normally start with Maximise
Conversions until we get 30-50 conversions
then move to Target CPA

You can also start with cost per click if you

want to control the cost - and then move to
Target CPA.



The long term goal is Target CPA but it can be
worth using Maximise Conversions to let
Google do some good learning.



If using Maximise Conversions, your budget
Is a way to control the cost per action.

For Google Shopping, the equivalents are
Maximise Conversion Value (Return on Ad
Spend) or Target ROAS



Bidding

Back to previous bidding options

Automated bid strategies

Maximize clicks )ptional)
Maximize conversions

Maximize conversion value

Target impression share

Manual bid strategies

Start and end dates

~ Manual CPC 1

Startuarcrviay 2o, zuty cruuale! Not set

v Additional settings



Bidding Back to previous bidding options

Maximize conversion value v

|:| Set a target return on ad spend (optional)

Use a portfolio strategy




Bidding Back to previous bidding options

Maximize conversion value v

Set a target return on ad spend (optional)

Target ROAS (®
300 %

Use a portfolio strategy
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Your Google
Mobile Strategy




You can:
Pay less or more for Mobile Traffic
Turn off Mobile Traffic
Put Mobile into separate Campaigns

Leave as is and work on your landing page
conversion rates on mobile



Your Google Mobile Strategy

GoogleAds  youtube v | GlobeiSeach o a @ 3 ao- C @ & c

uce wpTL N

BRLAC
Overview ® Enabied Status: Edghble  Type Search Badges £1350 00/ day Dptimizaton score 74.9% T More details v
Recommendations L= « £ >
+ Ad gro —_— L 3
s fre status: ANl enabled  ADD FILTER = W m = I v
» uror vs ’ y “
¢ Ak & exlensons
D @ Ad group Status ':")_:: Cosverson :L‘ i o Corre rate Come value Can.
+ Landing pages C ] Noee
v Keywords Totah: AR ercbled ad growps &) r Time » 5
]
v Audinces M e Sooid Media Mofketing Byl £1000 Chck type !
Conversions »
* Demographics ] e Byblke £1000 ¢ 5
Davice
Sottingo L e oYLk €000 i Networ th search partners) 8
- Less ] e Brbk 21000 . Topvs. Othir 5
Brand Lift type
Ghotsy| Search * Locomons «l [ © Bigbk £40.00 ! 6
Globa | Ses Ad destination
v Ad schedude . 0 e Btk £1000 foeeee -ceowe e -
Devices 0O e Bxbk £1000
Advanced bid o) 0 e Bnbk £1000
Change history D @ Bgtk £1000
, Drafis § . 0 e Bigbk £1000

experiments




6 Your Google Mobile Strategy

How to see your Mobile Results

Google Ads

Globtal Search

You Tube » Global Search

Uamslng ® Erobied Status Elgitle  Type: Search Budget: £150.00/day
Recommendstons
* Adgroups

stus Al enabled  ADD FILTER

v Adks & wrlerions

Optimization score 74 9% -

Nl s 0O e A growp e T""‘: Comeersion: ":]
¢ Keywords Totat Al enabled od groups (&
v Acdiences 0 e Sockyl Mediy Markesing Ebgitie £19.00
¢+ Demographics e Ebgibie £1900
Sottingo 0 e Ehylie £19.00
- Less 0O e Eigible £10.00
* Locations - O e Ebgitie £10.00 g
v Ad schedub . 0 e Ebgitie £10.00
Devices 0 e Ehgitie £10.00
Advanced bid o 0O e Ebgitie £10.00
Change history O e Elgtie o0
, Deafis & 0O e Ebgitie £10.00

eipenments

Mo details v

egmes
None

Time »
Click type

Conversions »
Device

MNelw 1t search partners)
Top vs. Other

Brand Lift type

Ad destination

PC

.

Conmv rate

Come

vale

Canv.

o«

~n

@

e @)



6 Your Google Mobile Strategy
How to see your Mobile Results

GoogleAds  voutube « | Globol Search e O‘ III * . ¢ C @ A c

Overview ® Erobied Status Ebgitle  Type Search Budget: £15.00vday Optimization scoee: 74.9% I More details v

Recommendstons Ad gl’oups Last 7 d v ¢ 5

s ° Y Adgroup status Allenabled  ADD FILTER & Q - m m 4 - R

BN [ R0 FaT Lo < N
v Adks & wrlerions

51 <L, D 2 A growp St T','i;:‘f Comeerzion ':"l::" Cost J Clicks Mg CPC Corv rate Corme value Canv.
anding pages S c
+ Keywords Totat Al enabled od grouge (&
v Aediences M e Sociy! Mediy Markesing Ehgitie £19.00 1000 £10.85 £1045% & £223 21.28% 0.00
* Demographics Compuners O 800 £1053 £8420 37 £223 21.62% 0.00
Sottingo smonee pnones & ao0e €000 os o G s oo
== Taan Tabiees O 200 £1020 £20 3% 10 £2M 200% oM
Glotes] Saarch + Locations .
¢+ Ad scheduw .
Devices
Advanced bid o
Change history

, Deafis &
eipenments




Your Google Mobile Strategy

ow to see your Mobile Results

— CardellM.. > CardellMCC03-.. > Allcampaigns > .. >  Global Search > Q m \\ * 1 238-614-3909 Cardell Media
= 4 Google Ads You Tube v Marketing Ideas stARcH  ReorTs  Tools  SEITINGS& & 0 L adwordsmanager@cardelimedi.. G
All campaigns N @ Enabled Status: Eligible  Type: Standard Target CPA: £10.00 More details v
Recommendations Search Keywords < >

Search campaigns

Q = m @ 4 i : v

SEARCH SEGMENT COLUMNS REPORTS DOWNLOAD EXPAND MORE

Display campaigns

» Ads & extensions c Y  Keyword status: All enabled  ADD FILTER

» Landing pages

Video campaigns El [ ) Keyword Status Conversiont Ccc:)srrvl' Conv. rate = Policy details Final URL Clicks Impr. CTR Avg. CPC Cc
v Keywords
X D [ ] +marketing +ideas Eligible 4.00 £7.65 11.11%  Eligible - 36 492 7.32% £0.85 £30.
Smart campaigns
Search Keywords
Computers ® 3.00 £9.66 8.82% 34 460 7.39% £0.85 £28.
Discovery campaigns Negative Keywords
Mobile phones @ 0.00 £0.00 0.00% 0 0 - - £0.
Enabled, Paused, and Search terms
Removed Tablets @ 1.00 £1.62 50.00% 2 32 6.25% £0.81 £1.
Auction insights
D [ ] [marketing ideas] Eligible 0.00 £0.00 0.00% Eligible - 1 27 3.70% £0.59 £0.
» Audiences
Computers @ 0.00 £0.00 0.00% 1 22 4.55% £0.59 £0.
» Demographics
[} Global Search
Mobile phones ©) 0.00 £0.00 0.00% 0 0 - - £0.
Settings
Tablets @ 0.00 £0.00 0.00% 0 5 0.00% - £0.
— Less
v Total: All enabled keywords (@ 4.00 £7.80 10.81% 37 519 7.13% £0.84 £31.
Devices
v Total: Ad group (©) 4.00 £7.80 10.81% 37 519 7.13% £0.84 £31.

Change history

1-20f2



6 Your Google Mobile Strategy

How to change Mobile Bids

Google Ads

- UK Search 1

Budges: £50.00Vday

Repating
Some issertory mury be proarded theouch third party istermediarees

Ot ® Enabled Status: Evgible  Type: Search
Recommeandations Devices
+ Ad groups
v Ads & extensions
¢ Landing pages
o
¢ Kaymirda
* Mdences
* Demographics
Setiings Cargagn  ADD FILTER
Migoested
Level Adted to
Devices
L] Compuies Campaipn LK Search |
* Locatons .
Tabiets Campad LK Search |
¢ Adschadul . ) o
Mabike - -
PR 2 O phonis Camnzegn LUK Sewrch 1
Tot Ca. O

Ad group bd

B 2 ack J Clioks
- None 1453

- Nooe 170
A100% Nooe 0
1623

% vl resd Leme. Tirrw 2o for ol cdales and tmea: [CMT) United Sirgdom Time Leam maee

Dptemizaton scoce: 57.7% R

6067

More dataels

TAGY

v

= Clicks

£1.98

= Nane

51
4

v

"
e

o3



6 Your Google Mobile Strategy
How to change Mobile Bids

Google Ads UK Search 1 QBN Sleced

Overview @ Enabled Status: Eigible  Type: Search Budges: £50.00Vday Dptemizaton scoce: 57.7% More datals v
Recommandations Devices Custon X S
* Adgroups = Clicks * = None ~ ~ vs 3
' Ads & extensions l Szt
¢ Landing pages
o
¢ Kaymorda
¢ Adences
* Demographkcs
Settings Y Level Campaign  ADD FILTER = m h 4 H A
Sigpested .
e () oesce Level Adted to Bif ae :‘i growp bd 4 Clisks I CTR  Awg CPC
e [[] cCompners  Campaipn UK Search | - None 1453 €057 238 €198
otytons -
v Adschaduh . L Tathen Compalon UK Search | - Kooe 170 5,005 2344 €117
+  Mare . D ::::::: Camnpaipn K Sewrch 1 Bid scjustment @ ] - -
Tota: Ca. 0 rxzeag == & 6067 ZAGY €198
’“"“" ’fs.";";‘lﬁ,'f.‘:.'ﬁf."ﬁ‘.’.mumt 13043

CANCEL SAVE
Raperting o nof resd 2eme. Tirre 22000 for ol ddales and times: (I
Soeme issnrtory mury be proaded theouch third party istenmeds
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The Importance of

Top Positions



7 The Importance of Top Positions

GOOgle running shoes X & Q

Q Al Q shopping ([ Images Q Maps [ News : More Settings  Tools

About 987,000,000 resuits (1.18 seconds)

Ads - See running shoes

Products Comparison Sites

<

Asics Gel OnCloudflow  Asics Gel Brooks Mens  On Mens »
Pulse 12... Black | Asph... Pulse 12... Launch7... Cloud... Re
£59.99 £96 £130.00 £59.99 £96 £59.00 £85.00 £3
SportsShoes.cc  On SportsShoes.cc  Runners Need Runners Need Sp
ok kkok (152) | | ddkdkokok (436) | | dokdkkok (152) | | dokkkok (111) | | ddkdkokok (786) | | %
By RedBrain By Google By RedBrain By Croud By Crowd S... By

# Ad - www.runnersneed.com/ ¥ 0117 332 5246

Running Shoes, Trainers, Clothing & More | Runners Need

Dedicated to supporting our community through special offers. Shop Top Running Brands.
Whatever your personal fitness goals are, we're here to help you every step of the way.
Jok k4 Rating for runnersneed.com: 4.7 - 3,249 reviews

Electronics - Exercise Kit - JustRun Strava Clubs - New Season Shoes

www.sportsdirect.com » running » mens-running-shoes

Mens Running Trainers & Shoes | Trail, Road & Track

Find the latest men's running shoes for trail, road & track from top brands such as Asics, Nike,
New Balance, adidas, Skechers & more.

Mens Road Running Shoes - Mens Nike Running Shoes - Asics Gel Excite 4 Mens...



7 The Importance of Top Positions

. Edit ~ Details ~ Bid strategy ~ Automate « v
Campaign Budget ? Status 7 Clicks 7 ¥+ Impr. ? CTR 7
Google sear®: 7185 147, 4.86%
Top 7

Google search: 326 76, 0.43%
Other ? \

Search partners: 710 25493 2.79%
Top ?

-~



7 The Importance of Top Positions
How to check your Top Position Performance

4 Google Ads You Tube Search campaigns

Cwerviam o Campaigns {a 1rs v ¢ 5
Search carpags Recommandations ° Y Campagn states All enatied  ADD FILTER Q = m n 2 :: H v
* Canpaigns
) ® campaige Eudges Stats ey e e Iregr CTR  Ax.CPC

Canpaigns = ]] None

Auction insights O e - el €150 (ovekey B et & Yime » £
v Ad groups O e »  Click type

Conversions ’
¢ Ads & exiensions 0 e 7 |
Device
Total Corrpay @D ¢
? Laring peges et Network (with search partners)
P Ad shown on top of the page compared 12 other places
v Keywords A Total Accoust () N ¥ ] Top vs. wﬂ | ¢
' Audlences Totat Sewch campaiges (D 8rand Lift type 3 £
| Addestination
+ Denographics
1-3013

v Placomants
' Settings
= Less

Cyramic ad targets
» Reparting i not reaktime. Time zone for 3l dyses and smes (GMT) United Kingdom Time Leare maore
Some irvertory may be provdes Tucugh find party memmedaries
Lecinons . Youll gee Nedha Saving Council INRC) accrecmason nated In e codamn header's howe seet for accredted mescs

© Googs



7 The Importance of Top Positions
How to check your Top Position Performance

4 GoogleAds i Tt;t'm | v Search campaigns Q m '\ B o . & 0 ‘I

AT CNT

Cvarbam A Campaigns Las 7 days v &
. Salic o . ’
Recommandations Y  Compognstots Allesatled  ADD FILTER Q = m u ! “a H
DeaNT ) » . - s .~
+ Canpaigns
0] ® campaige Eudges Status s § gy & Chcks Irege CTR  Aw.CPC
Canpaigns E o B L
Auction Insights O e B} ux Sewch £150 00V sy [ Edgth 613%  Search s 41819 2388 0o
LT
v Ad groups Googhe sawrch: Top O o 10,784 6588 0.
v Ads & extensions Googhe savrch: Other 2 s 1,004 aNs 0.0
' Larding pages Googhe Display Metwark | ] 0
' Keywoeds Search pertrees Top O 0 0 - -
v Audiences Search partrees a 1356 19741 094y omw
+ Danographics Crodch ritwark 0 0 - -
+ Flacomants
' Settinge
= Less

Cyramic ad tarpets

Lecatons .




7 The Importance of Top Positions

ow to check your Top Position Performance

Q]
=1
]
% |

4 Google Ads

All campaigns
Search campaigns
Display campaigns
Video campaigns
Smart campaigns

Discovery campaigns

Enabled

Global Search

CardellM.. > Cardell MCC03-.. > Allcampaigns > .. >  Global Search > Q m *\ ol c @ A 238614-3909 Cardell Media
You Tube v Social Media Marketing R I _ adwordsmanager@cardellmedi...
TR @ Enabled Status: Eligible ~Type: Standard Target CPA: £10.00 More details v
Search Keywords
Recommendations
— - .
» Ads & extensions Y  Keyword status: All enabled ADD FILTER Q = m 11, 3 s : "
SEARCH SEGMENT COLUMNS REPORTS DOWNLOAD EXPAND MORE
» Landing pages
9 Pag D [ ) Keyword Status Conversion¢ Ccoosntv/ Conv.rate = Policy details Final URL Clicks Impr. CTR
~ Keywords
Total: All enabled keywords @ 10.00 21.28% 47 1,444 3.25%
Search Keywords
D [ ] +Social +media +marketing Eligible 5.00 19.23%  Eligible = 26 566 4.59%
Negative Keywords
Google search: Top @ 4.00 16.67% 24 245 9.80%
Search terms
Google search: Other @ 1.00 50.00% 2 321 0.62%
Auction insights
Google Display Network @ 0.00 £0.00 0.00% 0 0 -
» Audiences
Search partners: Top @ 0.00 £0.00 0.00% 0 0 -
» Demographics
Search partners @ 0.00 £0.00 0.00% 0 0 -
Settings
Cross-network 0.00 £0.00 0.00% 0 0 -
— Less
Devices

Change history



Pay more

Increase your Click Through Rate hy
improving your Ads

Use more Ad Extensions

Improve your Website Conversion Rate -
SO you can pay more without it costing

you more.
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Google Shopping



8 Google Shopping - Smart Vs Standard

4

Google Ads

Owarvam AN

Recommendslions 0 Y
TR ugt

Campaigns
Campaigns L]
Auction insights

Ad groups

Froduct groups

Ads

* Landng pogea

Keypwords

Avderces

Placements

Setings

Less
Locshons .
Ad schodule .

o

A campsiane 3 o} m \l\ o c
- Shopping campaigns i mecars  tams  WTSAA
Campaigns G I
r o
. Alenatled ADD FILTER Q m o0 3 va. £ v
: (&) Carpaign Budget Stelux UPSITRINOR ;')"‘I";n A Chcks mpe cre Aoy CPC
stove e
O e LY Smant Sroppng £1.200 v day B4 Highie 19%  Shogping e mam 0748 maz
Limpas
O e B v pin - Standat M £400.00day ty ) 6% Shogping 5076 671,126 0768 £0 52 £
budge!
Towt Carpagrs (2 PAL ] 65254 0.76% £0 45 £
A Totat Acocunt &) £3.290 00/ day 14985 2518040 060N £0 52 3
Totat Shopping campaigns & PAL 362514 0.76% £0 45 £
1-2cf2

Reporting & rot reaktime. Time 2one foe o dates and tmes: [GMT) Unkad Krgdom Time. Leam mare
S0me Nreernory Mmay be proaded 1 oh third Parny infosmed on e

Yoo see Nodia Ratieg Councl [IMRC) accasitation noted in the

1 Nedder’s Rowr T Mor @ccredied metncs

@ Googe



8 Google Shopping - Device Performance

GoogIeAds - ého;;;latngjc;aﬁ'palgns b ™ \ . ?u c o ‘! c

Ovarvierm “ Campalgns 51 7 day v ¢ >
\__/' F I M b ST
Recommendstions 300 Tabkets
See whry this |5 secommeandad for oy
* Campgaigns
. ®
Compeigne P S S VIEW RECOMMENDATION APPLY
nEAYIs
Auction insights
Y  Compokgn stotus: Al enabled  ADD FILTER Q = m B3 * 4 e A
» Ad groups s e J T v wer
Froduct groups O &  campaisn Budowt Suatus e o » Clicks impe CTR A CPC
Ads 0 e LY smon shoppng £1,200.000 day A Bgte % Shepping 2116 81338 075% £0 42
* Landing pogea = 2 y >
Computars O aw B15H T 1y B
" Roywords Modde ghenes O 1579 191,134 nms o
Apderces Totsiwis O 43 E526 056% £035
Placements Uimped
M e £ oM - Srosping - Standyd Mok £400.00vday w B 26%  Shopping 5076 671126 0.76% £0 52 £
* Setings budget
Cempunrs O 1245 nonst 05 man ;
= Less
Mobde phones & 3531 437055 0E3% £0 3% £
* Locshons .
Tobiers O 200 240 nms ma

» Ad schedule .




Google Shopping - Product Status & Price

&

Google Ads

* Landing pogea T

CM - Shopping - Standard Main e

MORTY

® Erabled Swus Limiled by budget B4 Type Shopping Budkgen: £400 00V day Opamizston score 72.6% N

Owarviaw
Products

Recommendstions

Ad groups

Product groups 100

- Clicks ~

Products

Froducts

Disgnontics

ADD FILTER

Kinpmonds

Bem D Image Tithe Product status

Apderces

& Impe

Beachmark
product
price

Avg CPC Cost

- —
4 -

re

Benchmoark
produst price
diflerence

[ o
..vﬂn.}! Brady 10 serve fmM7a s

Less

Roady 10 serve £2306 184

Lecations .

Ad schedyle .
Srady 10 v fnan 1ne

Devices

42141

1M

140

oe%

£0 43 £295%

£D %4 msm



8 Google Shopping - Merchant Center

= [ Google Merchant Center Overview S8 2 06

93 Overview

@ Products Feed uploads Shopping ads
(‘ within 24 houra Older than 24 hows Older thans 3 days
Parformance
TR 1 0 1
©) Marketing Feed name Time Sutus
Geoghe Shopping ;‘; @ Uploasded
~* Growth
B ccie ) Eeeng ] Pondeg [ Dsapprioved
Disgnostics >
Free listings Performance (paid)




8 Google Shopping - Check Feed Status

B Google Merchant Center i 8 O

83 Overview Primary feeds

Shopping.

Diagnostics o

All products
II Feeds (cdnm nput method Last uphoad date Courtry of safie Content languape
Google Shopping Geogle Sheats Feb & o - - A United Kingdom Engliah
C Performance e
@ Vhew products
B Markating
»* Growth

Supplemental feeds

Add supplemental feed

Feed name Feed 1ype Ingut method Last upload date

@

Use supplemantal feeds as a secandary data source to provide additianal attributes 1o your primary feeds, or to provide additonal data that you want to use in Fead Rules.

Frogucts  Destnation

Used in

12 Feew listings

Shopping ads

Merchamt Center uses peimary feeds to display your products on Geogle. Use primary feeds to upload your product data 1o Merchant Center using text (.txt) files, XML (.xmi) files, Google Sheets, or the Google
roducts < ———— Laam.oare




8 Google Shopping - Review Product Diagnostics

B Google Merchant Center Disgrostics ¢ |0 0 .

25 Overview Item Issues Feed ssues Account [ssues
30 dyps to tocky
E Products Pending tems [ E
Joo 1 -
Diagnostics 0
s
All products
Feeds

(O Performance

@ Markating

~* Growth

an 11 lan 14 on 17

lan 26 on 25 Feb 1 Feb 4 Feb?

— Desaruten Shoeoing sde Coomtnies AR Pranars (sad Al
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Impression Share



Impression Share is the percentage of time
your ads are shown



9 Impression Share

How to see your Impression Share

Google Ads

Searck campagns

Croorebam 1

Recommandations ° Y
Campagn sty

= Canpaigns
Canpaigns Ll
Auction insigis

v Ad groups

+ Ads & exensions

* Larding pages

* Keywoeds

v Autiences

+ Demographics

v Placomants

' Settinge

= Less

+ Dyramic ad targets

' Lecyions .

Search campaigns
Campaigns

s Allenabled ADD FILTER

0 e

Carmpaige 4 Cheks

g CT=

Downicad e Googe Ads mobile app O Regquine 2.5up

Avg C°C

Cost

Correersion

O

Total AN enatled carmpam
~ Torat Accoust D

Totat Semch campaiges (D

Reparting i not reaktime. Time zone for 3l dyses and smes (GMT) United Kingdom Time Lears maore
Some Isvertory may be provdas fucugh fird party memmedaries
Youll gee Nedhy Raving Council IMRC) accrecmason noted In B codamn header’s howe et for accredted mencs

© Google

! <3 : v
i . -

oty gohm gy

Sync columns

0%
Conmversons
1%
- L0
Custom
sassnse 0N

1-30l3



9 Impression Share
How to see your Impression Share

4

Google Ads

Searck carmpa g

You Tube

Croarviam "
Recommandations
* Canpaigns

Ads & extensions

Larding pages

Keywmords

Augiences

Denographics

Flacovents

Settinge

- s

Pyramic ad targets

Lecxinons .

Campaigns

Search campaigns

Your columns
Modify columns for campaigns Q R IOY Lo
Attribution v [j Campaign
Attributes v (5] Budget
- 3 s
Competitive metrics & A () -
Search imge. share U Sesrchiop S [_] Search sbs wp IS ; Search st IS (rank) = Campaign type
[[] Sesrchlost top IS {rank) [[] Sesrchlost abe top IS [[] Search lost IS (tudget) ] Search st op IS (budget)
(rank) - = Clicka
[[] Searchiostabs. top IS [[] Search exact match IS [] Chekshare
(budget) Imgr.
CIR
Google Anaktics A
= Aw.CPC

[[] Bounce rste

[C]  Sawve your column set

APPLY

CANCEL

Pages / session

[T] Ay, smesion duration

] % new saasions

Show recommended oolumns n your tables

©O © © © ©



9 Impression Share
How to see your Impression Share

Q m

A ° C 9 4

Downkead e Googe Ads mobie igp @ Reguine 2-S1ep Venncanon forall pour sccouns O

GOOg'C Ads You Tube Search campaigns

Crvarstam a Campaigns wiky S
s ndatio - e .
Sp— Recommandations ° Y Compognsts All enabled  ADD FILTER Q = m ! “a H v
. . “ .
= Canpaigns
r] £ Carmpaige 4 Cheks Iregw CTR Avg CPC Cost  Corversion Cost/ Comv rate Search A comy B stestogy
Conpaigns P — coee. mpe. shave troe
ux s 1 K 41819 1
Auction Insights £ = By uxses v b N
1
¢ Ad peouns O e 1%
v Ads & exlnsions [ l o <10
* Larding pages Total AN enatled carrpan v - 0N
'+ Keywoeds ~ Totat Accoust (D «10%
v Audlences Totat Sewchcampaiges (D <10
+ Denographics
1-30f3

v Placomants

' Settinge

= Less

¢ Dymamic ad targets
Reparting i not reaktime. Time zone for 3l dyses and smes (GMT)] United Kingdom Time Lears maore

Some Ievertory may be provdes fucogh Tind party memmedaries
v Lecwions e Youll gee Nedha Raving Councill IMRC) accrecmason nated In B codammn haaders howe Seet for accredted mesncs

© Goon



9 Impression Share
How to see your Impression Share
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Impression Share is the percentage of time
your ads are shown

You can improve impression share hy:
Pay More

Increase your Click Through Rate
Working on your Ad extensions
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10 Bing

B Microsoft Bing home security systems

Sign in 5 9

ALL SHOPPING IMAGES VIDEOS MAPS NEWS

32,800,000 Results Date ~

See home security systems

vavale\ ""h 8666

. “we
JF ee—

Waiting for r.bing.com...

iy e @ ‘ .. <
‘ =

Sanaier @ . J'Iddw e S = ) @
Alarm System House  Eufy 5-Piece Smart Yale Premium+ Yale I1A-330 Sync SWANN SWDVK- Wireless Security SWANN Enforcer Blink Mini | Compact  Anlapus 1080P Yale Smart Home SWANN Enforcer Wire > atd
Wireless DIY GSM Security Home Alarm  Burglar Alarm Kit Smart Home Alarm,  856804WL-EU 8- Camera System With  SWDVK- Indoor Plug-In Smart  CCTV Home Security  Burglar Alarm SWDVK-856804DE 8-  1080P WIFI IP
Wifi RFID For Home...  Kit (7338X) White Channel 4K UltraH.. 1 Dome Cameras-.. 84680SD4SL-EU 8-..  Security Camera,... Camera System, 4C... System - Family Kit.. Channel 4K UltraH..  Camera CCTV
£138.73 £149.99 £179.99 £299.99 £429.99 £823.00 £329.99 £29.99 £71.99 £269.99 £419.00 £39.47
Amazon UK John Lewis & Partn.. 9 Screwfix Amazon UK Q Currys Bascom UK Q Currys Amazon UK Amazon UK Q Screwfix Currys @ OnBuy.com
Free shipping *kdokd 32 Jokkkd 53 Free shipping Free shipping Free shipping Jokk 12 *kdokd 10 Free shipping *okkki 6 Free shipping

Verisure™ Home Security Alarms - No.1 Alarm Systems in Europe
www.verisure.co.uk/home_security/get_a_quote ~
Ad Secure Your Home With A Smart Monitored Alarm From Verisure, Europe's

Get Quote

No.1 Alarm Company. Lifetime Warranty No Contract. Highest Rated Nationwide Alarm Company.

Get a Quote Now!

Burglar Alarm System

Be Protected From Intruders
Get a Full Suite of Smart Devices

Alarm Security System

24 Hour Monitored System
Be Protected From Intruders/Burglar

Home Security Systems - SimpliSafe™
https://simplisafe.co.uk/45%/off

Ad Get Up To 45% Off & A Free Siren In Our Sale. Better, Smarter Home Security. No Long
Contracts Needed & No Hidden Fees. Shop Today!

The Bamburgh - £278.00 - The Windsor - £250.00 - The Warwick - £201.00

Outdoor Security Camera - Professional Monitoring - Get A Quote In Seconds - Security Systems

See results for

ADT Security Services (Organization)

ADT Inc., formerly The ADT Corporation, is an American
company that provides residential, small and large bus...



» Microsoft

Al campaigns

Search campagns

Fratled Pauned

UK Search Book
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Overview ~
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Settings
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» Microsoft

I HY AN campaigns
B Search campaigns

Fradied Pauned

® UK Search Book

Advertising
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Keyword plannes
Overview

Ad preview & diagnostics
Recomenencs
Micrasoft Advertsing Int..
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Landing page

Keywords

Create campaign

Dynamic ad targets

Search Micrasolt Advertising

Shared Library
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Business location feed
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Websne exchuson lists

Shared budgess

¢ Campaign status: All campagns !

Bulk actions
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Automated rules
Scripts

Microsoft Advertising Edit

Add

[

Impont
Comversion tracking
UET 1ag
Conversion goals

Offline conversions

filter

Merchan Center |

0

Notifications

Help

Setup
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™
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Account map
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Preferences
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Competition » Overal total - 2 campaigns 200.00/day
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O



— = > r
* " -~ o~ (&

» Microsoft Advertising L Search Micrasolt Adwent sing oelpe = s :
> TRl Mercha Center Reports cols Help Notilications
| ¢ .,
All campaigns n'p:rt,g:rn Google Ads
Impart from fie
He AN campaigns Ovarvien * Campaigns  Auction insights Import schedule & history Last 30 days 1
B Search campaigns Rioerrmendat anms
2 N 200 —
Fnabled, Paued Campaigns () o ._..\
Ad groups 190 .\
0 A
Ads B extensons o a @ = k) o n o o o = o o L 2 el a o a @ - L ] >

San Non,
Landing pages @
Keywords @ . x
* Create umpalgn ¢ Campagn status: All campagns + Add filter Fiter by campasgn D ] 5 - o -

Dynamic ad targets

e 7C| Compaign Budget (& : Delrvery O Campeign type  Bid strategy type | Labels © )
Demographcs [_I

Settings |:|

Locations free book signup

Ad schedule Search ads total

Devices Audence ads tot

Change history Dedeted iterrs total (2

Competition Overal total - 2 campaigns 200.00/day

Cnmn vn s owe on wn b

IIps S0 A0S, MICroso L COMCampa gni e/ gosg Rim partTad= 1412930 33800+-150875 3154 U d-97065428



. . . . . i [ 4 ? (1
Micra Advertisin h M A :
m Microsoft dvertising A Search Microsoft Advertising [ifelela M Merchant Center Reports  Tools Help  Notifications

<~ Back to campaigns Import from Google Ads

Import from Google Ads

Get your campaigns up and running quickly by importing them directly from Google Ads. Before you start, make sure to understand what will get imported.
Microsoft Advertising account: The Internet Agency - F110P

Sign in to Google

To import your campaigns, Google Ads requires you to sign in to your Google account.You will import into this Microsoft Advertising account:
The Internet Agency - F110PJ6F

Sign in to Google
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My BIGGEST Lesson
from Google

Be willing to invest
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If you are interested in Chris
Cardell and his team
managing your Google Ads,
contact

Hollie@CardellMedia.com
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that will transform your business, your finances, and your life



