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1. Marketing Mastery

2. Pricing, Positioning an Authority 
Mastery

3. Money Mastery



Join the Private Members Group on 
Facebook:



1. One Month’s FREE VIP Inner Circle Membership 
Pricing, Positioning an Authority Mastery

" 24 Page Business Breakthroughs Newsletter
" Exclusive Online Videos and Seminars
" Exclusive Private Members Group
" Monthly Q and A Calls



2. Video Seminar – The Google Revolution of 2021

3. Video Seminar – The Website and Social Media 
Millionaires 



















1. Multiple Marketing Methods
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You must use multiple Marketing approaches

" Google Ads
" Facebook Advertising
" Email Marketing
" Social Media
" YouTube Ads
" Remarketing

1. Multiple Marketing Methods



You must use multiple Marketing approaches

" Print advertising in newspapers and 
magazines

" Telephone Marketing
" Direct Mail
" Shows and exhibitions
" Online Videos 
" Referrals

1. Multiple Marketing Methods
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2. Decide on and Test Conversion Goals
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2. Decide on and Test Conversion Goals





3. A Mobile First Business

Website Design on Mobile

" Mobile responsive websites are a 
requirement now, not an option.

" Originally, you would have two different 
sites – one for mobile one for desktop.

" But with the proliferation of different 
device sizes this not as possible or easy to 
achieve.



3. A Mobile First Business

Website Design on Mobile

" The advancement of CSS / HTML means 
code can now respond to different 
viewports (the actual screen of the device).



3. A Mobile First Business

The key factors to have on mobile design:

"Make sure your buttons are large 
enough for users to tap without 
zooming in.



Website Essentials – Internet Marketing for Online Profits

3. A Mobile First Business



3. A Mobile First Business

The key factors to have on mobile design:

"Make sure there are spaces 
between hyperlinks so if a user 
clicks, they don’t accidentally click 
another.



3. A Mobile First Business



3. A Mobile First Business

The key factors to have on mobile design:

" Make sure text is large enough to read 
without zooming in unless you choose too. 

" Use simple menus due to reduce space on 
mobile. Present a simple key category and 
then filter by category etc. Use hamburger 
symbol to indicate the menu that opens 
when clicked.



3. A Mobile First Business



3. A Mobile First Business

The key factors to have on mobile design:

"Add search feature in the header 
to make it effortless for people to 
find what they are looking for.
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3. A Mobile First Business

The key factors to have on mobile design:

"Have your video directly on mobile 
screen without scrolling.
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3. A Mobile First Business

The key factors to have on mobile design:

"Clear call to actions without having 
to scroll, click to call, click to email, 
get a quote, contact etc.
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3. A Mobile First Business

The key factors to have on mobile design:

"Don’t use pop ups on mobile they 
can be difficult to close and 
frustrate the user. 

"Make the background white so it’s 
easy to read.



3. A Mobile First Business

The key factors to have on mobile design:

"The Telephone Should Be Part of 
Your Mobile First Strategy



3. A Mobile First Business

THE MOST IMPORTANT MOBILE 
STRATEGY OF ALL:

"You MUST Test Content









5. The Truth about Facebook and Social Media

The key factors to have on mobile design:

" 90% of everything you’ve been told about 
Social Media is BS. Likes won’t make you 
money.

" You need Facebook, Linkedin and Instagram 
pages for your business and you should post



5. The Truth about Facebook and Social Media

The key factors to have on mobile design:

" We and our clients invest primarily in paid 
Advertising on Facebook and Instagram

" Start with Remarketing

" Then test Lookalikes and Interest targeting

" iOS changes mean you need to BE CAREFUL
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7. Email Marketing

What Can You Do With Email?
" Drive readers to a sales page
" Drive Readers to a Phone call
" Drive readers to a blog or content
" Drive readers to a Video
" Start a conversation – Get Readers to Reply
" Drive readers to a Webinar
" Build relationships with interesting content







1. Keep it Personal

It Should Look and Feel Personal, Not Corporate

" Open rates are a challenge because most emails 
we get from businesses are boring

" If you produce emails that look like everybody 
else’s, you won’t break through that barrier

" Emails to your Customers should look exactly 
like the emails you send to the people you know



1. Keep it Personal

This DOES 
NOT WORK



1. Keep it Personal

The Most 
Successful 
Internet Marketer 
in the world –
generated $1 
Billion in revenue
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1. Keep it Personal





2. Email Should Come From Individuals, Not 
Companies

"They should come from the same person

"Name in ‘From’ Line 

" Include personal and family material





3. Write to Only One Person

"Use ‘You’

"Don’t use words or phrases you wouldn’t 
write to someone you know





4. Send More Emails

"You are not sending enough emails

"Why do I send so many emails?

"3 Emails per week does not feel like 3 
Emails per week

"Train your customers



4. Send More Emails

"Mix and Match

"Transition if you’re not sending any at 
the moment

"Minimum: 2 per week

"Maximum: We don’t know

"Daily Emails





5. Don’t Obsess About Unsubscribes

THE GOLDEN RULE:
If you’re not getting 

unsubscribes, 
you’re not sending enough 

Emails.
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"Video Seminar – The Google 
Revolution of 2021

"Video Seminar – The Website and 
Social Media Millionaires 







" Cardell Media Website and Social Media 
Partnership

" Cardell Media Google Ads and Online 
Advertising Partnership

" Chris Cardell Private Client (By application)

Email: Hollie@CardellMedia.com




